
Click to view this email in a browser

Sli.do Exercise with Professor Damien
Wilson
At the March Wine Market Council membership meeting, Dr. Damien Wilson, the
Hamel Family Chair in Wine Business at Sonoma State University and a member
of Wine Market Council's Research Committee, took attendees through an
exercise to investigate how the behavior of high frequency, highly involved wine
drinkers differs from that of typical wine consumers.

The idea for this exercise stemmed from data gathered through Wine Market
Council's latest high frequency wine consumer survey, which showed Merlot
beating Cabernet Sauvignon when respondents were asked which from among a
list of wine varieties they had consumed in the past three months. How could that
be if sales data shows that more Cabernet Sauvignon is sold in the U.S. than
Merlot (Cabernet Sauvignon represented 14.0% of total volume vs. Merlot which
represented 7.3% of total volume according to 2016 Nielsen data)? Dr. Wilson
helped us understand these seemingly conflicting results by asking the audience
to answer a set of three questions.

1. Which red wine varieties do you remember consuming in the past three
months?

As you can see below, Cabernet Sauvignon and Merlot were both consumed
within the past three months by a similar number of respondents.



Given that our audience of "high frequency" wine consumers indicated that they
had consumed Merlot and Cabernet Sauvignon at least once in the three months
prior to the day of the membership meeting, the next step was to ascertain how
often each variety was consumed over this time period. Because these two grape
varieties represent the current, and former market leaders in the red wine
category, we began by asking the audience to indicate whether they consume one
of the two grape varieties more frequently than the other.

2. On average, do you consume more Merlot than Cabernet Sauvignon, Cabernet
Sauvignon than Merlot, about the same, or consume little of either?

Although both Cabernet Sauvignon and Merlot were consumed by a similar
number of respondents, clearly, more Cabernet Sauvignon is consumed overall,
as shown below. In fact, only three respondents indicated that they drink more
Merlot than Cabernet Sauvignon.

As the image above indicates that most of these respondents consume more
Cabernet Sauvignon than Merlot, the next step was to ascertain how much more
frequently Cabernet Sauvignon is consumed compared to Merlot.

3. How many more times do you consume one variety over the other?



Although the three respondents who drink more Merlot than Cabernet Sauvignon
cannot be omitted from the data set, the results below suggest that the volume of
Cabernet Sauvignon that is consumed by those who participated in this exercise
is far greater than the estimated amount of Merlot they consume.

 

In conclusion, this exercise helps us to understand that high frequency wine
consumers are more likely to consume a larger range of wines, but that they also
consume in volumes that are consistent with total market shares.
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